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MapHook Application Case Study:
Partnering with ThinkGeek

ThinkGeek: ThinkGeek is an online retailer that caters
to computer enthusiasts around the world. ThinkGeek is
currently ranked 192 on Internet Retailer’s list of America’s
500 largest e-retailers.

ThinkGeek Need: ThinkGeek thrives on customer
service and customer retention. ThinkGeek’s marketing team
was looking for an innovative way to interact with their wide-
ranging international customer base.

MapHook Solution: ThinkGeek wanted to use
MapHook’s social networking platform to bring ThinkGeek
customers together to share a fun collective experience. As a
result, the “Timmy the Monkey Sticker Project” was created.
Customers who place an order on ThinkGeek.com receive a
Timmy the Monkey sticker with their purchase. Customers
are encouraged to take a picture of their Timmy the Monkey
sticker and create a “hook” with their location. The “hook”
with Timmy’s picture is automatically posted on a global
map on ThinkGeek’s website (see link below); the result is an
interactive public map documenting Timmy'’s travels around
the world.

For this project, MapHook embedded its map application
into ThinkGeek’s website and also added a direct sign-

up process; customers can also sign up using MapHook’s
website or by downloading the application to an iPhone.
As a MapHook user, customers can also interact and take
advantage of all of the location-based social networking
benefits that MapHook offers. This includes sharing photos
and videos; journaling in curated categories of interest;
and viewing other location-based content from MapHook
partners, including Groupon, Wikipedia, and Yelp.

On average, over 1,000 new ThinkGeek customers participate
each month in the Sticker Project powered by MapHook.
When ThinkGeek runs a sales promotion, this total rises to
over 3,000 participants each month. MapHook also allows
users to push their “hooks” to Facebook and Twitter; for
ThinkGeek, this has expanded their audience and garnered
additional interest in their products. MapHook also has the
ability to extract content from Facebook and display it on
MapHook’s global map. This includes displaying positive
customer comments from a Facebook page as well as
Facebook “likes.”

For Purther inPFormation visit:
www.maphook.com

www.thinkgeek.com/stickermap



